
MAX imum N ew s  

MAXimum Research has been in business since 2000.  My philosophy has always been “employees come 
first”.  That will never change.  I do everything I can to have a friendly workplace.  Though I expect 100% 
from everyone, I believe in some fun at the workplace, and outside the workplace as well.  I promote a 
family-like atmosphere, and believe everyone is an important piece to our successful company.  Not only 
do I advertise it in the office but I like to make sure my clients know it also.  This is why we have the best 
quality in the industry.  You care about your work, and I appreciate that.   
 
During these rough economic times, it is extremely important to watch every dollar.  Can you believe it 
took the government a year to call this a recession?  This is the hottest topic of the year.  Why else did 
the Democrats sweep the board?  Immediate change is needed, and I hope it happens soon.  We all need 
to realize that change won’t happen overnight.  We’ll be lucky if the economy recovers by 2010.  
Companies must be smart, just like consumers.  I have my own plan for the way the company will remain 
strong during these rough times.  Work has been fairly steady this year, and I want to make sure it 
remains that way.  Everyone is tightening up, including our clients.  I’ve seen it for the past 9 months.  
But with hard work and smart business decisions, we’ll come out of this recession stronger than we were 
a year ago. 
 
I’m sure you want to know what changes I have made this year to make 2009 a successful year, and 
more importantly, survive if times get real bad.  I have cut out all unnecessary spending, without 
sacrificing the look of our office.  That means special projects were put on hold.  This does not mean we 
don’t have less expensive ideas to beautify the office.  (Boy is it lucky we painted last year, and put new 
floors and rugs in).  The opening of a new office has been put on hold until I have steady work year 
round for the staff we have at this location.  I have implemented a company raise freeze for all 
administration across the board.  We are talking about ideas to increase production, which will decrease 
the number of hours needed on a project.  We’re price shopping all areas and expenses, to see where we 
can find savings; everything from long distance to office supplies - without giving up the quality. Every 
dollar counts.   I have asked for extra hours, on top of their long hours, to help in other departments.  I 
have even postponed our extravagant holiday party until further notice.   
 
I have several other ideas that I plan to investigate and implement in early 2009 to increase the 
profitability of the company.  Just to name a few, I am reviewing trends to determine when our shifts are 
most likely to have slow periods, and advertise major discounts to clients during that period of time.  
This may not be as profitable, but I want to make sure everyone has work.  I understand the importance 
of a steady paycheck.  I also plan on expanding on what we offer, and how we offer it.  I can’t elaborate 
at this time. 

 
MAXimum Research is a special to me.  I think a lot of you feel the same.  
I cannot let this year end without appreciating the people who make the 
company, you.  I am planning some type of holiday party at our office on 
December 19th.  More information is soon to come, and I hope we can 
celebrate some time next year the way all of us like to.   I am very excited 
to start 2009 off with a bang.  I am confident the upcoming year will be 
strong for the company.  Thank you for all your hard work and dedication 
to the company.  Have a happy and healthy New Year. 
        Robert Malmud  
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A  M e s s a g e  f r o m  t h e  P r e s i d e n t  



If anyone remembers Pam Kumpf, then you will do fine at this guessing game.  I have included the pictures of all 
official daytime receptionists (made it past training and not fill ins).  Can you match the names to the pictures?  Can 
you put them in order as well?  Here’s a hint:  I am not including Pam Kumpf since we did not take such fabulous 
pictures back then.  She was the original “receptionist” when we opened in 2000, so you will actually be starting 
with the 2nd (and best) receptionist.  Good Luck! 

T h e  N a m e  G a m e  

1.  Carrie Miller 
 

2.  Jackie Dillon 
 

3.  Patti Hughes 
 

4.  Jennifer Carson 
 

5.  Tina Lazicki 
 

6.  Cassie Robson 
 

7.  Dawn Farrington 
 

8.  Kristina Kasinskas 
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G 

F 

C 
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Answer Key in Chronological Order:  4=D; 7=F; 1=G; 2=E; 8=B; 6=C; 3=A; 5=H—You would also be correct if you used D a second 
time to tie with Tina for being the last chronologically since we are splitting up the week at the front desk. 



On behalf of the PDs, I’d like to thank the entire Phone Room for 
getting us through all the tough jobs we encountered this year. 

Whether you worked on jobs where absolutely no one would qualify 
(like Pain and FLDent), ones where it felt like it was impossible to get the 
right person on the phone (Lawyers, Cable and PLC), or the ones where it 
was a combo of things (Fire, Mail and MMB just to name a few) – all of your 
hard work and dedication is very much appreciated! 

Thank you to Katrina, the supervisors and monitors that came up with 
new contests and creative ways to motivate the interviewers. And thank you 
to the interviewers who even after 5 straight shifts of getting nothing still 
came in and gave it their all. 

Anyone that has been here for a while can tell you about at least one 
difficult job they had to deal with and what was so wrong with it. Next time 
you’re ready to scream ask the closest staff member – they can most likely 
tell you a story that will make you feel a whole lot better. Don’t believe me – 
just ask Danielle about Diag! 

 
And always, always, ALWAYS be grateful that you’re not dialing on 

Cell…  

T h a n k s — G u i n e v e r e  G a r t l a n d  

Respect—Rob Wil-
liams 

 
What’s up everyone. Here is 
one of the best guidelines to 
help create a friendly and 
productive work environ-
ment:  Treat everyone with 
the same respect you would 
want them to treat you with.  
It’s that simple.  What you put 
is will be what you get in re-
turn. 
 

As a great philosopher 
said:  

Do unto others  
as you would have them 

do unto you !!!!!!!!! 



Progression of My Career 
For those of you that don’t know this is Justin Hughes.  I spent six of the most major years of 
my life with Maximum Research.  All of us have watched each other grow and watched our 
company grow (Well it is Rob’s company but it feels like ours).  Here is some history of Max and 
the staff while I was here. 
 
2002-Started here September 6th 2002.  Came in to BPH (Benign Prostate Hyperplasia).  It was about old men 
peeing problems.  I got briefed on this job and put on the phones by 5:30.  Didn’t get told about Turn 
Around Refusals, probing and clarifying or anything else.  Won Employee of the month the first full month I 
was here.  I should have won it the first partial month I was here (Thanks for trying Danielle).  Graduated the 
elite group in record time, 3 months.  Graduated on the day before the Christmas party.  Chris Amir and 
Danielle were supervisors.  Bev and Roy did quality, but Roy gave me my first real monitoring report.  Ben, 
Mike, Angel T., Sherwin, and Kristy were monitors (I think Angel T. and Mike had just been pulled). Andrew 
started 4 days after me and Joan started November 13th 
 
2003- We had the elite room.  My Booth was 111.  One day, Guin and I were the only two down there and 
she was doing Head and I was on Oral (Oral was about chewing tobacco and Head was about Home Depot 
and Lowe’s). This year we had Track and R1010.  It is sad but I looked forward to every Monday night 
because I knew I would get to se a new 10-10-220 commercial.   We ended that year with Levitra.  Who knew 
what the tire swing and football were implying at the time? Got promoted to monitor officially the day before 
the Christmas party, with Christine Camerata (Looks like the Christmas parties are pretty good for me).  For 
those of you who know him Alex started working here this year and so did his Uncle Oliver Zuchowski.  This 
is also the year we tried to run RV, the longest hard copy job ever.  It took from 5 till 7:20 to brief it.  It ran 
one day and then stopped. Acura started for the first time (It’s like Honda but more expensive cars.) 
 
2004- I was off the phone and started becoming a complete pain in the butt.  Went away to college and still 
worked. I got promoted to assistant supervisor.  Jeff and Alex started training and Todd started working 
here.   Ran tablet (Anyone that did tablet knows what I’m talking about).  Almost no one knows what a tablet 
PC is now; you think they knew what it was 4 years ago?  Also Diary started January 2nd; this was the longest 
running job ever. 
 
2005- My sister quit (she was the dayshift supervisor), Danielle moved to day shift, Amir got promoted to 
head supervisor I got promoted to full supervisor and Chris M. temporarily left us (He came back just not to 
night shift) Angel T. quit and Ben went away to college and I took over the all star group.  This was a major 
change for staff members.  We also had Tayon start working with us on April 7th and Jade started in 
September.  This year we got to do a survey with Camden residents.  I don’t remember what it was about but 
I think it had to do with the mayor. There was also a survey about alcohol, which was interesting especially 

My Progression Through MAXimum Research — J u s t i n  
H u g h e s  

The  Ju s t i n      
I am sure you are going to hear a lot about Justin in this issue.  That is because he is leaving the first week of 
December.  Justin has been with us for a very long time.  He has been such an asset to the company, I am 
very sad to see him leave, but so happy he is finally following his career.  Justin has been a very important 
person in the phone room and will be missed by all.  Justin I wish you all the luck in your career in law en-
forcement!  Andrew and Zach you have some big shoes to fill!  Justin stay in touch!  We might just call you 
again to help us close a job (which is how your career with us started). : ) 

Justin—Katrina Friend 



2006- This is when Steve, Brian and Joe all left at the same time; they are all of our programmers.  Brian 
came back before the year was over. For those of you that remember we had Ketchum, Japan, ATU, 
FNBT, and Closed (yes the same ones).  I graduated from college.  Guin became a Junior PD, Andrew 
became a monitor and Shannon started at the beginning of this year.  If any of you have heard of the 
infamous Nathan Anderson he started in July of this year.  Also Diary closed on December 1st.  It ran for 
663 different shifts, and a month and a day short of three full years. 
 
2007- This was a slow year.  I worked day shift and night shift almost the whole year through.  I learned 
to trouble shoot the computer, monitor the day interviewer and be effective (it is much different then 
monitoring night people and being effective), found out how many questions Katrina got asked when 
she first walked in the door, and got really good at editing recordings.  This is the year that I won 
Employee of the Year.  Guin became a full PD and Danielle became a junior PD and Roy and Todd both 
left dayshift, (Roy randomly still comes in on night shift).  Zach started and was trained by yours truly.  
Power started, and is still dialing, Natres, Inter and Defect all started. This year Andrew quit and then 
came back and Angel L. started monitoring on Night Shift. 
 
2008- Mike tried to do real estate but that didn’t work out and he came back to us (We were happy to have you 
back).  Katrina got married, I got married, and then I got a new job and that was the end of my career here. I guess 
the big jobs this year would be Honda, MTV, Cable and then the old favorites like Acura, Inter, Defect, Power, 
Natres, Closed and FNBT.  We lost Alex and I this year, Andrew and Zach were made supervisors, and Daron, 

M e e t  t h e  S o u p — A n  I n t e r v i e w  b y  A m i r  A y r e s  

   Ch ron i c l e s 

Justin Theodore Hughes.  The name alone strikes fear into the hearts of interviewers across the phone 
room.  His reputation precedes him.  Some say he needs sensitivity training; others believe that he finds 
pleasure in establishing and maintaining discipline by any means necessary. 
 But, really, who is the man behind the leather trench coat?  Is it really true that he puts interviewers 
on hold for no apparent reason when they try to call out?  What drives him to become so angry on Saturday 
mornings?   

Well, I had the pleasure of sitting down with Mr. Hughes over a warm cup of chamomile tea.  The 
interview that follows may entertain, enlighten or even disturb you.  Let’s take a journey into the mind of a 
legend. 
So, what originally drove you to seek employment with MAXimum Research? 
Um, my older sister worked here and I was borrowing her car to pick her up and she told me they needed 
help to close a job.  She asked me if I wanted to come in for the weekend to help.  I said okay, got em-
ployed and…I just never left. 
What was the topic of your first survey? 
BPH.  It’s older men’s peeing problems.  Couldn’t ask for a better first topic. 
How did talking about swollen prostates affect your outlook on life? 
It made me wonder why any person would ever talk to a stranger about peeing problems.  It made realize 
how lonely some older people really are. 
Nice.  Now, in your time at MAXimum Research, you have been an interviewer, a monitor, and a 
supervisor.  You have been the phone room’s resident technical guy, incentive person, time 
clock dude, recordings expert and all around know-it-all.  When you first began, did you intend 
to take over this company? 
I didn’t intend to work past Sunday.  I thought I was done on Sunday night.  I really can’t remember why I 
came back…I wonder who asked me for my schedule for the next week and why I gave it to them. 
Indeed.  I’m not sure if you’re aware of this or not, but, apparently you have a reputation as be-
ing a pretty ‘flirtatious’ dancer at the company Holiday Parties.  Where did you learn those 
moves? 
I’m a white guy.  I kind of just flop around the floor like a fish out of water.  It must have been all of the Hip 



Sweet.  Okay, so, I hear that you used to cherish your reputation as ‘The Meanest 
Supervisor.’  However, according my sources, it seems that the interviewers no longer see 
you as such.  How does that make you feel?  Inside? 
Makes me feel like I’m going soft.  I think I need to yell at some more people.  We’ll see how nice they 
think I am after tonight.  Honestly, I think it goes back and forth.  The people that think I’m nice think 
that I’m very nice.  The people that think I’m mean think I’m a real *expletive*.  (Use your 
imagination.) 
Hmm, that’s touching. Really, it is.  Alright Mr. Hughes, you are also known as an avid 
beer drinker.  Any recommendations? 
That’s tough.  Can I go check my car? 
No. 
Okay, um…Grolsch Blonde is a good summer beer.  Blue Moon Harvest Ale is good in the fall.  
Boddington’s or Guinness or half and half will get you through the winter.  Uh, I would go Yuengling 
to start the year. 
Sounds tasty…finally, do you have any advice for the up and coming Supervisors, 
Monitors and potential Staff Members? 
Work.  Don’t just sit around.  Actually do something.  It’s the best way to get ahead. 
Thanks Justin.  You’re the Man. 

M e e t  t h e  S o u p  ( C o n t i n u e d )  

T h e  J u s t i n  C h r o n i c l e s (Continued) 

Ode to Juggs—Andrew Cohen, Mike Imbessi and Zach Fergeson 

Where do we begin?  Justin has been here as long as we have and still he never seems to amaze us (or himself).  
He has knowledge that it seems like nobody else seems to match - from his abilities with the technical things to 
being able to run a productive shift.  He has this ability to pick us up when we (staff) are down, and bring us 
back to our hard working ways.  When Andrew quit he told Katrina that Justin is the hardest person to work for, 
but he also told her that if he is to strive to be someone it definitely would be Juggsy.  We are going to miss you 
Justin and we hope the best for your future endeavors.  Thanks for everything, you will be missed brotha.   

B a c k  i n  t h e  D a y  

A truly riveting tale by Andrew and Mike with additions by Zachariahs  
 

You think you know, but you have no idea. There are so many events at MAXimum Research that need to be talked 

about, some inspiring, such as Nasty Nate, and some tragic, as in the arrests in the parking lot.  But all of them are 

entertaining nonetheless. 

Lets get two funny stories from the old days for you: 

1.  Here is a conversation involving Mike and Roy G Biv (old employee at max).  Here is the background info.  Roy is 

on the phones as well as Mike.  They are speaking with listed respondents only.  Roy gets a child to answer the 

phone and here is their conversation. 

Roy:  Hello, is Mr. Body there? 

Child:  No 

Roy:  Is Mrs. Body there? 

Child: No. 

Roy:  Is ANY BODY there? 

Child: No.   Click! 



2.  A Poem of inspiration:  

      There once was a guy named Nate. 

He used to get a lot of dates. 

Unlike Daron, who dates inmates.      (Just playing.) 

He used to get all the ladies, 

You would think he owned a Mercedes. 

But no, he had no car, and made a lot of Babies. 

Girls chased him like he was in a parade. 

Especially the one named __________? 

Some felt jealous, but most felt played. 

3.  Home is Where the Heart is: 

Maximum Research is like a home to many people. Throughout the years we have seen many people leave 

and come back just like it was a home. From Roy to Andrew, Daron to Mike, Dionne to Jazmine, and many 

others.  The point of this article is to show how homey Maximum Research has become for many of us.   

Back in the Day (Continued)  

It used to be that even if I didn’t know your name, I knew your face.  It’s been this way with me for years.  I’d 
know where I knew you from, when we first met and most times, when we last saw each other. 
 
 Then I became trainer at Maximum Research.  Man, how things have changed.  In a year and a half, 
I’ve met over 500 people.  I don’t remember all, but it seems they all remember me. 
 
 It doesn’t matter where or how far away I am, someone is always coming up to me saying “hi” and ask-
ing how I am as if we are old friends.  Most times, (now it seems, all the time) I have no clue who they are. 
 
 At first I used to ask, “Where do I know you from?”  The response always being the same, “You trained 
me at Maximum Research!!”  So now I don’t ask, I just assume. 
 
  So, when someone comes up to me and says “hi”, and asks me how I am, whether its an old friend or 
long lost relative, no matter who you are or where I am, I can say,…..“I trained you at Maximum Research.” 

I Trained You at MAXimum Research—Angel Littel 



As most of you know, I’ve been a Junior Project Director for 2 years now and let me tell you, there is not one 
day that goes by where I don’t learn something new in this position.  There are 3 Project Directors in our 
department, Senior Project Director, Sheryll Moskovitz, Project Director, Guinevere Gartland, and myself. 
 
Do you ever wonder what goes into getting a project started before you begin dialing that day?  If not, you 
should probably read someone else’s article. 
 
It all begins on a sheet of paper referred to as a ‘bid sheet’ that the Project Director receives from the sales 
person.  Here in MAXimum we have 3 people in the sales department: The owner of the company, Robert 
Malmud, the Vice President and Rob’s sister, Beth Dworkin, and Account Executive, Chris Monaco whom I 
used to interview next to back in 2001.  This bid sheet will have general information on it like the clients 
name and contact information, the start and end date, the production rate, the length of the survey and some 
other tid bits the client may have informed the salesman. 
 
From there it is the Project Directors responsibility to introduce ourselves and request the materials needed 
to start the project.  These materials are usually the questionnaire, sample files, and what the quotas should 
be set to.  We never receive all the materials at one time.  Sometimes we may not be provided the sample 
and have to order our own from sample companies which fit the criteria we are looking for.  Often we order 
sample based on zip codes, gender, company sizes, industry types, etc. 
 
Once we receive the materials we usually have the questionnaire time tested to ensure an accurate survey 
length.  Once the length is confirmed and the questionnaire is checked for errors, we send it off to the 
programmers to be programmed into CFMC.  Our company also has, you guessed it, 3 programmers; there is 
the lead programmer and our company’s Director of Data Processing, Brian Carson, Programmer, Kenneth 
McFadden and Junior Programmer, Katrina Clancy who is also the companies Director of WATS.  Very often 
questions are brought to our attention in regards to things that don’t make sense or need further clarification 
that must be addressed to the client to ensure the data is being captured correctly.  Anyone who’s done a 
time test knows exactly what I’m talking about.  Programming is a difficult task and can be very time 
consuming depending on the length or complexity of the questionnaire. 
 
When the program is ready, the testing phase begins.  Here is where the Project Director runs through the 
program and checks for consistency with the questionnaire we were provided.  We must make sure all skip 
patterns work properly, all answer choices are available with the correct codes next to them, the formatting 
looks presentable, the other specifies and open ends bring up an open box, quotas are ticking correctly on 
the quota screen, etc.  After we test the program we usually have another set of eyes look through it just in 
case. 
 
Once we are confident that the program is correct, we have the programmer set it up on a link and we send 
it to the client for approval.  As the client is testing, we are doing the finishing touches like adding sample 
and setting up the quota screen. 
 
Finally, the client gives his approval and we get the go ahead to ‘set the study live’.  YAY!  Time to let the 
program know so we can start dialing tomorrow morning! 
 
Ask any of the PD’s, once the study is up and running, we mother it like it’s our own child.  We watch it grow 
each day as the number of completes comes closer to its target and we oversee the sample to there is 
enough to finish without delay.  Finally, after weeks of observation, client and phone room questions, quota 
management and sample manipulation, the day comes, the study closes and we did it before the deadline! 
 
Bet you wonder what happens after the study closes.  Well, you’re going to have to wait until the next 
newsletter article to find that one out! 
 

A Survey is Born—Danielle DiTizio  



We want to hear from you!!!  The suggestion box is a great way to tell us how you are 
feeling or suggest a new idea anonymously.  It is located in the front phone room right 
next to the pens and tick sheets.  Please tell us how you are feeling whether it is about 
something you like that we are doing or something you want us to change or add.  I look 
forward to hearing from you. 

 
You can also visit http://www.maximumresearch.com/suggestion/phoneroom.htm to put 
in an anonymous suggestion online. 

Suggestion Box—Katrina Friend  

Incentives and Bonuses—Beth Dworkin 

Wow Oh Wow! is what I have to say to our awesome day and night interviewers this year!  
An all time high of just under $75,000.00 in extra incentive bonus money was paid to day 
& night shift interviewers through November.   
 
The amazing part is just how close both shifts actually were.  Daytime interviewers added 
$37,303.00 and nighttime interviewers raked in $37,507.00.  This does not include any 
other types of bonuses received or December payroll!! Congratulations producers on a 
fabulous year!  And let’s not forget the wonderful group of supervisors, monitors and train-
ers that helped you do it! 
 
 
Congratulations to the following staff for receiving an additional bonus during the months 
of October and November for referring employees: 
 
Kim Akey  $25 
Francis Ayala $25 
Jessica Dunlap $100 
Jakia Fladger $25 
Daron Kirkland $50  
Jessica Shepard $25 
 
 
 

*All End of Year Awards that are normally given out at the     
December Holiday Party, will be given out in January 2009.* 

Interviewer Info 



  
1. People who still have Christmas decorations up well after the holiday has been over. 
2. People who have the cell phones on in the movie theatre and then proceed to answer it. Grrrr! 
3. When someone starts a sentence off with “I’m not a racist, but…” 
4. Pennsylvanians that drive in New Jersey in the left lane thinking they can make a left turn. It’s called a 
U-turn! 
5. People who litter. That’s just wrong! 
6. Wrinkled clothes. Invest in an iron! 
7. The police. They’re never around when you need them, but always there when you don’t! 
8. Onions and tomatoes on my sandwich when I clearly stated no onions and tomatoes! 
9. Ankle socks worn with dress clothes. Figure it out kids! 
10. People who do things that cause cancer while wearing cancer support bracelets and pins. Hmmm? 
11. When people ask me “When did you know you were gay?” How about I ask you when did you know 
you were straight? 
12. People who fart and never say excuse me. Yet they allow the silent killer to sneak up on you without 
any warning! Just plain nasty!!! 

“You Know What Really Grinds My Gears?”  - Shannon Hall 

Confucius Sharita says... - Sharita Stinson 
Sometimes you can feel like there is no end to what you are going through. On the other hand, you can 
feel like you can walk on air, as if you have a million dollars in your pocket. All in all, we go through issues 
that sometimes can affect our being. We can be strong and hold it in, but then it’ll just be cause for disas-
ter. I just would appreciate to be myself, and try to reflect on the things I can’t change and take advantage 
of the things I can. In the end we all, like I have recently, realize that you have one life and need to live it 
to the fullest.  

Search for Good... - Donna Andrews 

Now you can raise money for your favorite charity just by surfing the Net. Every time you 
search the Web at GoodSearch.com, a penny goes to the non-profit of your choice. The site uses 
Yahoo! Search—the second most popular search engine after Google—so you get results you 
can trust. Yahoo! and GoodSearch share the site’s advertising revenue, generated when users 
click on sponsored links; GoodSearch, a for-profit philanthropy, gives away half its cut, or about 
1 cent per search. For some beneficiaries, it’s no chump change. So far, GoodSearch has helped 
the Save Darfur Coalition raise $3,635; the ASPCA, more than $6,000. 

Source- Reader’s Digest, Nov. 2007  



G  N  I  F  E  I  R  B  J  D  T  Q  E  D  A  J  U  Z  N  H  P  T  T 
X  K  E  A  S  M  K  Q  K  S  E  Z  M  W  Z  W  F  G  X  C  P  P  C 
I  G  I  L  E  T  U  R  I  M  A  E  K  Y  F  X  A  Z  A  P  W  Z  A 
C  Q  R  D  I  O  Q  I  N  M  T  M  V  J  M  B  L  T  K  A  N  B  T 
K  U  E  M  T  T  O  Q  R  E  O  G  I  L  D  T  S  A  X  C  E  L  I 
W  J  W  A  M  D  E  O  L  A  N  C  J  U  S  T  I  N  N  B  C  N  X 
P  W  E  F  B  O  P  P  D  T  R  N  S  E  S  A  F  M  V  F  O  J  O 
P  B  I  R  C  V  M  F  P  I  O  O  T  N  S  C  Y  C  N  D  M  N  I 
G  R  V  W  G  O  K  R  D  I  Y  E  N  J  N  X  I  Z  M  R  P  C  T 
J  B  R  N  C  I  I  S  T  G  R  M  Z  O  J  A  N  O  U  D  U  C  B 
Y  E  E  J  R  A  A  I  N  P  A  G  E  N  H  N  G  Y  L  E  T  A  M 
Q  R  T  Q  L  N  S  I  S  D  X  V  O  N  V  I  G  W  A  M  E  L  M 
J  J  N  Y  I  O  D  H  Y  F  I  I  R  A  E  N  R  X  S  O  R  L  I 
L  G  I  R  P  O  A  L  Y  T  T  E  L  R  I  E  W  M  U  G  S  B  T 
K  B  T  S  C  N  Y  I  N  A  C  I  E  B  K  N  R  U  F  R  T  A  A 
G  A  I  F  N  C  I  E  C  O  D  V  O  R  Z  E  D  W  E  A  O  C  B 
K  D  S  O  X  B  C  I  N  A  E  R  O  K  K  W  A  Q  R  P  Q  K  R 
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From Sheryll Moskovitz 



There has been a lot of talk this year about homes and offices going green to help with our 
environment.  MAXimum Research went green this fall when our office manager, Jen, 
incorporated recycling of all paper into bins that she takes home with her as needed for 
recycling.  And boy did we discover just how much paper we throw away.  She began with 2 
bins and now we are up to 9 bins scattered throughout the office.  She also instituted more 
double-sided printing and not printing faxes and other unnecessary documents.  Thanks Jen 
for helping us save the environment! 
 
Here are some more things you can do while sitting at work from the thedailygreen.com: 
 
Use energy-efficient lighting-Replace incandescent light bulbs with compact fluorescent 
light or light emitting diode bulbs.  They give off less heat and last longer. 
 
Get rid of water bottles-Millions of plastic water bottles are being thrown away daily and 
removing them from the office will help.  Try using tap water, refilling old bottles or water 
purification devices. 
 
Join a carpool-Whether you’re going to the same office or just the same neighborhood, 
carpooling makes a lot of sense.  It’s not only easy on the wallet but will reduce harmful CO2 
and fossil fuel emissions. 
 
Power off your computer-Instead of putting your computers in sleep mode when you leave 
(no interviewers, not while you’re working) go ahead and shut it off.  Believe it or not, 
powering off completely can save up to 10 times the energy.   
 
Use a laptop-On average, a laptop uses 10% less energy than a standard PC.  And, if you 
spend a lot of time in the bathroom (especially after lunch or dinner), you can multitask by 
bringing in your laptop – just be sure not to drop it in the toilet! 
 
Use paper wisely - This is the big one. Use the same scrap paper over and over and recycle 
whenever possible. 
 
Keep a keg under your desk-Not sure how it helps the environment, but it sure would 
make work a lot more fun! 
 

G o i n g  G r e e n — B e t h  D w o r k i n  



 
From: Campbell's Kitchen 
Prep: 10 minutes 
Bake: 30 minutes 
 
Serves: 6 
 
Ingredients: 
1 can (10 3/4 oz.) Campbell's® Condensed Cream of Mushroom Soup (Regular, 98% Fat Free or 25% Less Sodium) 
1/2 cup milk  
1 tsp. soy sauce  
Dash ground black pepper  
4 cups cooked cut green beans  
1 1/3 cups French's® French Fried Onions  

 
Directions: 
MIX soup, milk, soy, black pepper, beans and 2/3 cup onions in 1 1/2-qt. casserole. 

BAKE at 350°F. for 25 min. or until hot. 

STIR . Sprinkle with remaining onions. Bake 5 min. 

TIP: Use 1 bag (16 to 20 oz.) frozen green beans, 2 pkg. (9 oz. each) frozen green beans, 2 cans (about 16 oz. each) green beans or 
about 1 1/2 lb. fresh green beans for this recipe. 

For a change of pace, substitute 4 cups cooked broccoli flowerets for the green beans. 

For a creative twist, stir in 1/2 cup shredded Cheddar cheese with soup. Omit soy sauce. Sprinkle with 1/4 cup additional Cheddar cheese 
when adding the remaining onions. 

For a festive touch, stir in 1/4 cup chopped red pepper with soup. 

For a heartier mushroom flavor, substitute Campbell's® Condensed Golden Mushroom Soup for Cream of Mushroom Soup. Omit soy 
sauce. Stir in 1/4 cup chopped red pepper with green beans. 

 
Nutrition Information 
using Campbell's® Condensed Cream of Mushroom Soup Calories 161, Total Fat 9g, Saturated Fat 3g, Cholesterol 4mg, Sodium 529mg, 
Total Carbohydrate 17g, Dietary Fiber 3g, Protein 3g, Vitamin A 12%DV, Vitamin C 14%DV, Calcium 6%DV, Iron 3%DVusing 
Campbell's® Condensed 98% Fat Free Cream of Mushroom Soup Calories 148, Total Fat 8g, Saturated Fat 2g, Cholesterol 3mg, Sodium 
431mg, Total Carbohydrate 17g, Dietary Fiber 3g, Protein 3g, Vitamin A 12%DV, Vitamin C 14%DV, Calcium 7%DV, Iron 3%DVusing 
Campbell's® Condensed 25% Less Sodium Cream of Mushroom Soup Calories 157, Total Fat 9g, Saturated Fat 2g, Cholesterol 4mg, 
Sodium 439mg, Total Carbohydrate 17g, Dietary Fiber 3g, Protein 3g, Vitamin A 12%DV, Vitamin C 14%DV, Calcium 6%DV, Iron 3%DV  

G r e e n  B ean  C a s s e r o l e  

Have you ever wondered how much dogs understand? The vets and dog trainers say dogs only 
understand one word at a time, but what about a dog that only watches TV, but interacts with 
what is on the screen? We have two dogs. One is a 75 lb. hunting dog, who loves Westerns. He 
runs across the living room with the horses and warns the “good guys” about the “bad guys” by 
barking at the screen. The other dog is a 30 lb. mutt who loves Christmas specials. She howls 
along with the songs. It’s hysterical to watch. And contrary to popular belief, we believe dogs can 
tell time. If we tell our dogs we’ll take them for a walk in a half an hour, they’ll run back and forth 
from us to the door in exactly a half an hour! 

D o g s — P J  D i T i z i o  



 

Quantitative research involves obtaining and 
interpreting data (information) in order to develop 
a breadth of knowledge about a specific target 
population (e.g. group of people). Analytical and 
statistical methods are used in research to 
measure, compare, and cut data gathered in a 
carefully designed and controlled manner. 

When is quantitative used? 

 
Quantitative research is generally used when information is needed about a large group of people. 
For example, this group could be as broadly defined as ‘the population of the United States of 
America’ or as narrowly defined as ‘the population of sail boat owners in New York City.’ It is the 
researcher’s challenge to determine efficient and valid ways to obtain information about these 
groups that successfully answers whatever questions they may have. 

How is quantitative research conducted? 

 
The following examples are the most frequently-
used methods of gathering statistical information 

• Telephone Surveys 
• Mall Intercepts 
• Mail Surveys 
• Online Surveys 
•  
Who conducts quantitative research? 
 
Many different individuals and organizations 
conduct quantitative research. Consumers of 
research span across governments, corporations, 
elected officials, universities, media, think tanks, and academic researchers. Some times these ‘end 
users’ of research conduct their own research, but often times they hire research suppliers to 
conduct the research (or parts of the research process). 
 
What are some of the characteristics of quantitative research? 

• Its objective is to test hypotheses about well-defined, quantifiable problems 
• It is generally based on relatively large, representative samples 
• The data obtained are subjected to statistical analysis 
• The generalizability, validity, and reliability of results must be sufficiently high to provide 
managers with a level of understanding of risks/rewards to base important business decisions 
 

 

Excerpted from:  MRA-net.org 

What is Quantitative Research? - Chris Monaco  

DID YOU KNOW?  
Quantitative research methods were origi-
nally developed in the natural sciences to 
study natural phenomena. It was then devel-
oped in the social sciences to study social and 
cultural phenomena. A survey researcher’s 
analytical tool kit is similar to that of the bi-
ologist or chemist, the difference is that the 
survey researcher aims to answer questions 
about society.  

DID YOU KNOW?  
A typical research project might begin with 
qualitative sessions to glean key attributes and 
characteristics of a product or service, followed 
by a rigorous quantitative measurement of 
these characteristics. However, this is not al-
ways the case: often a quantitative project sug-
gests the need to seek further or different de-
scriptive information. In such case, the process 
might be Quantitative-Qualitative-Quantitative. 
While the research process is serial and scien-
tific, each project is unique and the challenge 
for the research team is to determine the 
achievement of maximum results.  



Coding:  (1 incentive point) 
Proper coding is necessary as in some surveys follow up questions are based on what codes 
you enter.  When there is a list, you must choose the proper code to be entered.  If you choose 
the “other” code and follow up questions are asked based on a coded response, the follow up 
questions do not get asked.  
 
Probing:  (1 incentive point) 
Probing is essentially asking for more or additional information.  Most of the time you will see 
an instruction near the question on the screen. This means you should ask “what else?” after 
the respondent has given you their initial response.  You use a (P) to indicate where you probed 
when you type in your response.  When the respondent has no more to say, you indicate that 
by a final (P) and then NE…meaning “nothing else.”  See below.  
 
Clarification:  (1 incentive point) 
Clarification is necessary to obtain a complete and understandable response.  You are to clarify 
anything that is not clear or can have multiple meanings.  Because every respondent can mean 
different things when they say a certain word you must clarify to make sure their meaning is 
fully understood.  
 
Address information:  (2 incentive points)   
We almost always ask respondents to verify their name, address, city, state, and zip, as well as 
their phone number. Many times we pay the respondent to conduct the survey with us, or they 
may be entered in a drawing.  There are times we mail them something for follow up survey 
questions.  For this reason their address information must be accurate.  Address information 
must have capital letters used where necessary.  Correct spelling is essential.  Also, using the 
proper postal abbreviations for Street, Avenue, Drive, etc. is important.  Obtaining an 
apartment number or a suite number if it’s a business address is also required.  
 
Email addresses:  (2 incentive points)  
Email addresses do not usually contain any capital letters. There are of course, exceptions.   
Below is an example of an incorrect email address and the corrected address.  
It is crucial that you spell back the email address to the respondent to make sure you have it 
correct. Many times we email respondents a link to another part of a survey. 
You should say, “B” as in boy, “M” as in Mary…etc.   
In most cases, you do not need to insert the @ or the .(dot) because it’s already in the program.  
 
Editing Open Ends:  (1 incentive point)  
At the end of the survey you will have an opportunity to correct your open ends.  At this time, 
you can fix spelling and grammar errors, capitalize letters that need to be, as well as correcting 
any sentence structure problems.  When you are finished, you should have clear, 
understandable sentences that answer the questions.  We realize that during the time you are 
typing the respondent’s answer you don’t always have time to do everything perfectly.  This 
gives you the chance to correct any errors you made along the way.  Please note, you will NOT 
be able to correct anything except open ends at this time.  If you make a mistake on an address 
for example, you can not go back and correct it after you have completed the survey. 

Q u a l i t y  a n d  I n c e n t i v e  P o i n t s — P a m  T h o m a s  
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OUR TEAM 
“We’re not too big and we’re not too tough; but when we work together, we’ve 

got the right stuff!” - from the Wonder Pets Theme Song 

Cheesy Party Potatoes 
 
Ingredients: 
8 med to large potatoes 
¼ cup butter 
1 pint sour cream 
1 can cream soup (chicken, cheese, or celery) 
1/3 cup chopped onion 
1 ¾ cup grated sharp cheddar cheese 
 
Topping: 
1 cup crushed corn flakes 
2 T. melted butter 
 
Cook potatoes, grate or cut up 
Heat butter with soup, blend in sour cream, onion and 
cheese 
Stir in potatoes 
Place in 2 ½ quart buttered casserole 
Spread topping on top 
Bake 45 minutes at 350 till brown— Yum! 


